
When money gets transacted, reputations are exchanged

Business Challenge

The unbanked and the under banked is a large 
untapped market-a market that our client set out to tap 

by offering prepaid debit card services. However, 
Outdated technology platforms and legacy systems did 
not give it the flexibility, agility and scale it needed to 
offer convenient and friendly services, a key factor in 

winning the trust and loyalty of this segment.

Our Solution

Approach: 

CSS Corp proved its technical and domain expertise in a three 
month long pilot engagement. Post the pilot, we ramped up 
the team and began the knowledge transfer and transition 

process, capturing the entire transition knowledge for future 
reference. Unlike typical offshore engagements the team was 

on the job from Day 1. And that was in 2007. They are still our 
valued customer after 7 years.

Execution: 

Since engaging with us in 2007, the company has 
witnessed key enhancements in its core systems 
and processes –and their Customer Satisfaction 
scores and customer loyalty have increased, now 
that they can respond better to the demands of the 

new era of banking.

About Client
A leading provider of prepaid debit card 

services in the US

In multi-channel environments such as retail and banking, ability to 
better listen to the Voice of the Customer makes the difference.

Business Outcomes: 

Our team developed a salesforce customer care application, migrated the 
existing customer care application to the new environment, and provided 
end-of-life support for the old applications.

Customer care application development

A dedicated team of 34 engineers maintain the company’s card 
and workflow applications, managing five major front-end 
products (33 applications) and two critical workflow processes.

Card and workflow applications enhancement 
and maintenance

IVR is the backbone of the company’s customer 
relationship operations as nearly 80 to 90% of customer 
relationship management (CRM) happens through the IVR 
channel. Our IVR testing team took over a majority of the 
IVR testing responsibility, helping greatly reduce the load 
on internal testing teams while ensuring the robustness of 
the channel.

Interactive Voice Response (IVR) testing

Key Takeaway

For more information, please email us at info@csscorp.com
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