
CLIENT SUCCESS STORY

A scoop of predictability and control
CSS Corp brings predictability and control to website infrastructure provisioning of a leading 
ice cream brand 



Client Situation
CSS Corp manages brand and campaign websites hosted on AWS for 
a consumer goods giant. One of the websites that it manages as part 
of this engagement is a leading ice cream brand. 

A unique and important event that the ice cream brand is synonymous 
with, since its inception, is the free-cone day – every year, on the day 
it was founded, the company gives ice creams for free. On this day, 
the company’s website attracts a lot of traffic. However, with a 
non-scalable infrastructure, the company addressed the spike in 
traffic by procuring servers to add more capacity. This was expensive 
and did not give them the required visibility into infrastructure 
capacity. As a result, the company faced performance bottlenecks 
during the campaign. 

CSS Corp was mandated to manage the spikes in traffic to their 
website alongside containing costs during this important annual 
event.

The CSS Corp Solution
The CSS Corp team began by provisioning an infrastructure on AWS 
that can be scaled up and down without much CAPEX requirement. To 
contain cost, the team upscaled the elastic infrastructure to handle 
the load during load testing, and downscaled it once the campaign 
was over. By eliminating the cost of residual infrastructure, the team 
was able to contain spend on infrastructure. 

The costs were as follows:

 :  

 

We engaged our performance-testing team who considered the peak 
daily expected traffic to be two million and simulated the load to the 

environment was on the cloud, no CAPEX was involved in setting up 
the environment.

The team tested all the components in the application architecture, 

load-testing tool. The team used the following as their testing 
parameters:

 

 

 

 

 

During campaigns, website traffic increases 
manifold and the campaign success hinges 
on an infrastructure that can easily handle 
traffic spikes without procuring costly 
hardware. This is what CSS Corp delivered 
for a leading ice cream brand, ensuring the 
best possible performance for their website 
during a key annual campaign that is now a 
legacy.

Abstract
For a leading ice cream brand, CSS Corp 
ensured a scalable and high-performing 
website infrastructure whichZ resulted in a 
successful key annual campaign without 
downtime.

About the Client
A leading maker of premium ice creams and a consumer goods giant. 



For more information, please email us at info@csscorp.com

Business Outcomes
Our solution ensured a successful campaign with the right 
infrastructure capacity provisioned for the expected spike in visits. 
Specific benefits included: 

 
 utilization model derived from load testing

 the infrastructure could handle and based on the  
 expected load, provisioning of the required capacity

 campaign

 during the campaign led to a successful campaign


