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Connectedness is something that the ancients always 
knew and understood, even if the modern human 
race seems to have lost that perspective. In today’s 
world of bits and bytes the emerging ‘connectedness 
of things’ is creating radically different behavior 
patterns that are positively impacting companies and 
consumers to adapt to the new normal.  It is 
something that nature does in its intuitive and 
magical way, and now technology aims to offer and 
achieve at least some of this, for the benefit of society 
– both people and organizations. So what does this 
mean to consumers and to producers of goods and 
services and what can be expected? Read on…..  



IT’S NOT JUST FLAT 
– ITS CONNECTED



Over the decades computing as we know it has changed. 
It has moved from the hands of a few to the masses. With 
every new generation of technology and even as 
computing power has increased manifold there has been 
an evolutionary and rapid impact on applications and 
their usage. 

Human ingenuity is now working in tandem with the power 
of newer and faster chips and platforms to build affordable 
devices and applications that in more ways than one, are 
able to successfully attempt behavioral changes in people. 
These have far reaching impact both for companies as well 
as consumers. 

A few decades ago, only the very prescient could even 
have imagined today’s world of mobile computing or 
highly sophisticated and complex apps on tap for a dollar 
or high quality streams of multimedia content on tablets or 
mini networks of devices at home. 

On the industrial side of things highly automated 
manufacturing or the use of robotics or engines and 
motors that constantly send feeds, back to control centers, 
are again applications that were only in the realm of 
science fiction once upon a time. 

And future technologies, like 3D printing technologies or 
the world of sensors for applications such as 
environmental monitoring or remote health diagnostics 
and treatments via remote controlled drug implants, do 
appear a bit like magic today.



The common thread across much of this evolution has 
been the increasing connectedness of things. First (and 
primarily) thanks to the invention of the internet. Followed 
by the telecom revolution and mass deployment of fibre 
optic networks. Then there was development of mobile 
technologies and iTunes as a platform of change. Then 
came Nano technologies and more recent phenomena of 
cloud computing, social technologies, and predictive 
analytics. Just to name a few.

The impact of these trends on consumers  and enterprises 
and consequently on providers of services to these 
stakeholders, is something that is far reaching and will 
definitely be studied over the coming years.



At the centre of this changing scenario is the customer. As 
customers learn to deal with new devices and new 
features they will also generate huge amounts of 
information.  The future is all about the real time exchange 
of information that needs to be received and processed.

Connected consumers can be expected to demand newer 
and automated ways of addressing old ways of doing 
things.  The changes driven by new and successful 
companies will drive consumers to adopt to new behavior 
for their benefit.

We will see an increasing number of devices that provide 
automation of manual and routine tasks. For example, a 
pill box with a sensor that sends a reminder to your smart 
phone to take your pills and sends information back to the 
pharmacy who in turn could inform the pharma company 
who in turn could use that information to improve.

Or devices that increasingly focus on utilization and 
optimization of resources that are consumed on a regular 
basis by the individual – be it electricity, water, or gasoline. 
Examples include smart meters, sensor-based switches, 
etc., that could result in utilities changing their pricing 
plans or even their product mix. 

Hence consumption criteria will evolve. So will shopping 
criteria. And service expectations will change. Most 
older technologies will get reinvented to leverage this 
connected future.

The Consumer as Inventor



THE CONNECTED 
FUTURE

The Enterprise – expect the 

fantastic, the unexpected, 

the ever-changing



The fundamentals of enterprise computing and networking 
infrastructure this far have been based on fairly well 
defined and predictable volumes of data and information. 
For companies that embrace the future connected world 
as part of their business dynamics, all of these 
assumptions and existing solutions will be challenged as 
they will not be able to deal with these new requirements.

This connected future is one that will result in vast streams 
of real time information coming from a variety of sources, 
into central systems for processing. Networks that were 
designed for predictable and relatively limited volumes of 
data will not handle these loads.

The underlying data is also likely to have personal 
information of consumers. For example - real-time 
metering of household electricity utlization at a device level 
or a fully monitored vehicle on the road. 

Enterprises will need to find newer solutions  for all their 
basic building blocks of computing, networks, storage, 
data privacy, data management , and last but not the 
least, security.

All of this points to a much greater use or adoption of 
cloud technologies and mobile technologies. It also 
points to the development and implementation of new 
security paradigms.



The Service Provider – Back to the Future

Firstly, support service providers must recognize  
consumers’ service expecations will change rapidly. In the 
recent years we have seen the trend towards a 
multichannel model of support for most consumer 
devices, with the web and social forums becoming 
relevant and valid alternate channels of support.

One can expect to see ‘simpler’ devices. Ones that are 
easy to install and use. Ones that self heal most of the 
time thereby reducing the need for basic levels of support. 

At the same time with the number of devices and sensors 
increasingly adopted by consumers the integration and 
support of this unified world of devices will require a new 
set of services and support capabilties to be developed.

Providers will need to know how to collect and use the 
huge volume of data and information in order to be 
proactive and predictive with their support. Some of the 
technology companies will alter their business models and 
become service providers themselves offering their core 
products along with other products and using utility 
pricing models.

There will be opportunity in providing a lot of new services 
to the enterprise. New network architectures, hybrid 
clouds, low cost managed storage solutions, data 
management solutions, intelligent security architectures – 
will all be needs of the hour.



Analytics will continue to grow as companies search 
for predictable sales, predictable satisfaction, and 
deliver value.

Lastly successful providers will have to implement 
outcome centric and dynamic solutions that deliver 
business value to their customers.

So in more ways than one, it’s a brave new world that 
consumers, enterprises, and services providers are  
looking at, as humans get re-connected with their 
societies, their environment, their needs and 
wants – digitally !
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